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Toolkit Purpose 

The purpose of this toolkit is to provide elements that will assist you in promoting Park and Recreation Month through the media and social media. This kit is designed to help you generate positive media coverage and support for your Park and Recreation Month activities and ultimately the work of your agency.

This kit includes template media materials such as media alerts for special events and press releases, fact sheets, key messages for use during interviews, social media posts, and a sample editorial article you can submit to your local publications.  Feel free to customize these materials with localized information, quotes and details that best meet your needs.   

As you earn media hits please send us a link to the hit at July@nrpa.org.  When using social media, please make sure you are tagging NRPA in your Facebook posts and using the hashtag #NRPAGetWild. 

Don’t forget, we want to see your successes too – send us photos and videos from your Park and Recreation Month events or the creative ways you have used the marketing materials! 
  
If you have questions or need further assistance, please don’t hesitate to contact me. 

I hope this toolkit helps you generate great support for Park and Recreation Month!

Thank you,

Lauren Hoffmann 	
Senior PR & Communications Manager, NRPA				
Phone: (703) 858-2151				
E-mail: lhoffmann@nrpa.org 	 





Media Outreach – “How To” 

The following are general guidelines for conducting media outreach for both special events you may be hosting in July and in general for Park and Recreation Month.  

Leveraging the Press Release

To announce your involvement in Park and Recreation Month and what activities you will have going on throughout the month, customize the Press Release template and distribute it to appropriate reporters, bloggers and broadcast media in your local area. 

1. Search online for the “news desk” e-mails and/or submission guidelines of your local TV stations and radio stations.  

1. Search for the contact information for reporters and publications in your local area that cover topics related to parks, the outdoors, and community affairs.  Be sure to pitch to only one reporter from each newspaper/print agency.  It is a good idea to review the stories the reporter writes to get a feel for what they are most interested in so that you can tailor your outreach to meet their interests. Most reporters prefer e-mail. 

1. Search online for bloggers in your area; these social media journalists are powerful influencers and can virally spread the word about the events you have going on for Park and Recreation Month. 

1. Once you have your list together, prepare your pitches. Make sure you tailor the pitch for the type of outlet and personalize it as much as possible for the journalist or blogger you are contacting.  Keep it brief. 

1. You’ll want to send the release out at the beginning of July to journalists and reporters at, and to TV/radio stations approximately two days before an event you want them to attend.

1. Customize the press release template with the appropriate information, as marked.

1. You can distribute your press release on any newswires you subscribe to or use regularly.  This will give you added visibility in news rooms and with online media. 

1. In addition to wire distribution, reach out directly via email to journalists and bloggers.  Insert your pitch and paste the text of the press release into the e-mail.

1. Put an engaging tag line or sentence in the “Subject” line of the e-mail to entice reporters.

1. Once you have sent your release, follow up with a phone call to reporters.  Be sure to have a short pitch ready, and be prepared to answer questions about why your event or story is a “must see/cover.”


Inviting Press to Your Event

If you are hosting a special event during the month of July and would like to invite reporters to cover your event on site:

1. Search online for the “news desk” e-mails and/or submission guidelines of your local TV stations and radio stations.  

2. Search for the contact information for reporters and publications in your local area that cover topics related to parks, the outdoors, and community affairs.  Be sure to pitch to only one reporter from each newspaper/print agency.   Most reporters prefer e-mail.

3. It’s a good idea to send Media Advisories to journalists and reporters at least two weeks in advance and to TV/radio stations approximately two days before an event.

4. Customize the media alert template with the appropriate information, as marked.

5. Write a brief, one-paragraph pitch to the reporter, and attach the Media Advisory as a PDF or Word Document, or paste the text into the e-mail, beginning with “Media Advisory.”

6. Put an engaging tag line or sentence in the “Subject” line of the e-mail to entice reporters.

7. Once you have sent your Media Advisory, follow up with a phone call to reporters you are particularly interested in having attend.  Be sure to have a short pitch ready, and be prepared to answer questions about why your event is a “must see.”

8. Consider sending a post-event press release to generate coverage after the event.  It is a good idea to send this immediately following the event or the next morning. Often times, this means drafting most of the release in advance, and adding a few pertinent details afterward.


9. Reach back out to the reporters that you previously contacted.  If you can, offer footage from the event or high resolution photos. 



Tips and Tactics 

· Remember that timeliness is a big factor in press coverage.

· Try to keep the message brief.  One page is best—do not exceed two.

· Don't forget to add complete contact information.  If a reporter is interested, they may wish to e-mail or call you with questions or requests for clarification.   

· Write using short paragraphs and sentences, and in the third person—don’t refer to yourself as “I” or “we,” except in a direct quote.

· Avoid testimonials or other promotional language.  A press release is news; not advertising.

· Don’t be discouraged if you do not receive interest, or if a reporter doesn’t make it to your event.  Reporters receive hundreds of press releases every day and cover news based on many factors (timeliness, the amount of current events taking place/space, editor approval, capacity, etc.).  It’s never personal.  

· If a reporter does e-mail or call with interest, be sure to respond in a very timely manner.

Let us know if your project was covered in the news!  Send links of online coverage to july@npra.org. 
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Park and Recreation Month 2012
“GET WILD!” Fact Sheet


· Since 1985, America has celebrated July as the nation’s official Park and Recreation Month. In 2009, the U.S. House of Representatives officially mandated July as “Park and Recreation Month.”

· This July we are encouraging you and your community to GET WILD about parks and recreation!

· Our nation’s parks and recreation are integral catalysts for healthy, active communities and foster social connectivity as well as physical, mental and environmental health.  You can experience these benefits by visiting your local park and recreation area any time of the year, and especially during Park and Recreation Month. 

· Hundreds of park and recreation agencies across the country will be showing their wild side during Park and Recreation Month with special events, programs and other activities.  

· In addition to visiting a park or recreation area during July, NRPA has created several ways to celebrate Park and Recreation Month: 

· Participate in the GET WILD Geocache Contest;  
· Send in photos or videos with the official GET WILD poster showing how “wild” you are about your parks and recreation ; and 
· Sign the GET WILD pledge.  

· The NRPA GET WILD Geocache Contest is an outdoor treasure hunting game, where players locate hidden containers, called geocaches using GPS-enabled devices or mobile phones and then share their experiences online. NRPA will give away 5 GPS devices to those that enter the contest through the NRPA Facebook page (more about the contest is available on Facebook).   

· You can find out about all of the GET WILD initiatives, including the contest, pledge and access downloadable materials by visiting www.nrpa.org/July.

· Don’t forget to like NRPA on Facebook   and follow us on Twitter, @NRPA_News (#NRPAGetWild) for the latest about Park and Recreation Month.



NRPA 2012 Park and Recreation Month
“GET WILD!” Key Messages

Key Messages
· Since 1985, Americans have celebrated Park and Recreation Month in July to promote the importance of parks and recreation in establishing and maintaining active healthy lifestyles and to recognize the thousands of park and rec employees that maintain our nation’s local parks. 
· Through efforts by NRPA, the U.S. House of Representatives passed an official resolution for Park and Recreation Month in 2009.
· Park and recreation agencies across the country are recognizing the month with summer programs, events, contests, commemorations and celebrations. 
Supporting Key Messages 
Health and wellness:
· The nation’s park and recreation facilities are on the frontline in the battle against the obesity epidemic and other chronic health issues
· Obesity is common, serious, and costly. In 2009, about 2.4 million more adults were obese than in 2007. This epidemic has affected every part of the United States. In every state, more than 15% of adults are obese, and in nine states, over 30% of adults are obese. The medical care costs of obesity in the United States are staggering. In 2008 dollars, these costs totaled about $147 billion. (CDC)  
· Childhood obesity has more than tripled in the past 30 years. 
· The percentage of children aged 6–11 years in the United States who were obese increased from 7% in 1980 to nearly 20% in 2008. Similarly, the percentage of adolescents aged 12–19 years who were obese increased from 5% to 18% over the same period.
· Living close to parks and other recreation facilities is consistently related to higher physical activity levels for both adults and youth.
· On average, children who live in greener environments weigh less than children who live in less green areas.
· Children that have easy access to a playground are approximately five times more likely to have a healthy weight than children that do not have easy access to playgrounds.

Messages promoting environmental benefit of parks and recreation:
· Parks and recreation facilities make life greener. In fact, it is estimated that U.S. urban park trees alone remove 75,000 tons of air pollutants annually. This translates into an economic benefit of $500 million each year.

Messages promoting the economic benefits of parks and recreation:
· In 2010, there were approximately 455,000 local and state employees in parks and recreation according to the U.S. Census Survey of Public Employment and Payroll.
· America’s State Parks has revealed that in 2009, approximately 725 million visits to 6,000 state parks across the country generated an economic impact of $20 billion for the communities surrounding the state parks.

Template Program Announcement Media Advisory[GROUP LOGO/LETTERHEAD]



MEDIA ADVISORY	
Media Contact:
[Contact Name]
[Agency Name]
[Phone]
[E-mail]

[Agency Name] to Kick Off National Park and Recreation Month at [Park/Facility Name]

[Add a second-line description for a special appearance by celebrity or specific highlight.]

WHO/WHAT:  	[Name of major public officials or celebrities who are participating, as well as the number of people who will be in attendance.]  
	
[List and briefly describe any programs or activities that will take place.  Concentrate specifically on the highlights.]

WHEN:	[Date/Time]
	[Be sure to mention individual start times for notable speakers/happenings.] 

WHERE:	[Location/Address]
	[Provide parking information, if relevant.]

WHY:  	Each July since 1985, America has celebrated Park and Recreation Month.  A program of the National Recreation and Park Association (NRPA) and the America’s Backyard initiative, the goal is to raise awareness of the vital impact that parks, recreation, and conservation have on communities across the U.S.
	
This year’s theme is “Get Wild!”  All are encouraged to venture to their local parks and recreation areas to experience the many benefits they offer, such as programs to inspire healthy, active lifestyles and activities to appreciate nature and the environment.  Show how WILD you are about parks and recreation this summer!

For more information, go to www.nrpa.org/july.
EDITOR’S NOTE: 	[Mention any opportunities for interesting visuals and tours.  Provide onsite contact information.]
# # #

Template Program Announcement Press Release
[GROUP LOGO/LETTERHEAD]




FOR IMMEDIATE RELEASE
Media Contact:
[Contact Name]
[Agency Name]
[Phone]
[E-mail]

[Agency Name] and the National Recreation and Park Association Wants You to Get Wild this July!  
High-tech treasure hunt during Park and Recreation Month encourages Americans to explore the benefits of parks 

City, State Date – Almost one year after Americans across the country “rocked their parks” with celebratory flashmobs, [Agency Name] and the National Recreation and Park Association (NRPA) wants everyone to show how wild they are about parks and recreation this July.  [Agency Name] is pleased to announce this year’s Park and Recreation Month program of activities. 

The 2012 theme of “Get Wild” encourages individuals, families, friends, and park-lovers everywhere to venture to their local parks and recreation areas to experience the many benefits they offer, such as programs to inspire healthy, active lifestyles and activities to appreciate nature and the environment.  

[QUOTE from Agency leadership, discussing local efforts to promote health and wellness, combating obesity, etc.] 

[Agency Name] is helping [agency’s community] “get wild” through [provide brief summary of local activities]. One such activity is the Get Wild geocache treasure hunt contest.  Geocaching is a real-world outdoor treasure hunting game, where players locate hidden containers, called geocaches, using GPS-enabled devices or mobile phones and then share their experiences online. During Park and Recreation Month, people can hunt for an official Get Wild geocache at [Agency recreation facility] and submit their treasure hunting stories or photos to NRPA through Facebook to be entered into a contest. 

Along with the geocaching initiative, [Agency Name] encourages people to take the Get Wild pledge to show their “wild” side this July.

To learn more about how to get wild at [Agency recreation facility] during Park and Recreation Month, visit [Agency website].

[Paragraph description of Agency’s facilities, mission, or activities].

The National Recreation and Park Association is a national not-for-profit organization dedicated to advancing park, recreation and conservation efforts that enhance quality of life for all people.  Through its network of 20,000 recreation and park professionals and citizens, NRPA encourages the promotion of healthy lifestyles, recreation initiatives, and conservation of natural and cultural resources.  For more information, visit www.NRPA.org.  For digital access to NRPA’s flagship publication, Parks & Recreation, visit www.parksandrecreation.org.

America's Backyard was launched in 2010 by the National Recreation and Park Association to draw major public attention to the powerful and essential role of parks and recreation in America. The initiative seeks to educate citizens on the American park and recreation landscape, support and encourage national advocacy for the field, and leverage funding and resources for national programs that benefit local communities. For more information, visit www.americasbackyard.org. 
 
# # #






























Sample Social Media Posts


If you have social media platforms, here are some sample messages to generate awareness among your friends and followers. Tag NRPA in your posts! 

Sample posts for Facebook:

· July is Park & Recreation Month! Come to (insert park/facility name) and get ready to get outside, get active, get healthy and "Get Wild!"

· Hey (insert city or community name), get serious about getting wild! Pledge to Get Wild at (insert park/facility name) this month! http://bit.ly/parkrecmonth

· Want to do something “wild” for Park and Recreation Month? Geocache in (insert park/facility name) all month long! You can even win prizes from NRPA! http://bit.ly/parkrecmonth

· [bookmark: _GoBack]Take the ‘work’ out of ‘working out’ and come GET WILD at  (insert park/facility name) for a (insert activity here) during Park and Recreation Month!


Sample posts for Twitter:

· (City name), July is #Park & #Recreation Month! Get outside, get healthy and get wild! #NRPAGetWild 

· Hey (insert city or community name), pledge to get wild at (park/facility name) this month! #NRPAGetWild bit.ly/parkrecmonth

· #Park & #rec Month is here! Get Wild w/ #geocaching at (local park/facility name)! You can win great prizes from @NRPA_News bit.ly/parkrecmonth

· How are you getting wild during #park & #rec month at (agency name or location)? Tweet us your photos! Use hashtag #NRPAGetWild!









Sample Video Script

Consider creating a viral video to promote your Park and Recreation Month activities.  Customize this sample script and film a video using your mobile phone or flip camera, then post it to Facebook, Twitter and other social media platforms like YouTube. Send us a link or tag us so we can promote your video too! 

VIDEO SCRIPT

“There are some very wild things going on in (insert local park/facility name) this July. 
July is Park and Recreation Month and (insert agency name) and the National Recreation and Park Association want you to have some fun and…GET WILD! 

That’s right; this year’s theme for Park and Recreation Month is Get Wild and (insert agency name) has planned a number of Get Wild activities to celebrate including (list sampling of activities at local park or here are a few examples you can use… wild workouts, wild 4th of July event, wet and wild community pool events or get wild with a fun nature walk, Get Wild Geocaching). Parks are the perfect place to have fun, get healthy, connect with nature and get inspired to live healthy, active lifestyles. 

For more details on events and programs during Park and Recreation Month contact us at (insert park contact info or website address) or visit NRPA DOT ORG forward slash July where you’ll find plenty of fun ideas, tips, and more. This July, let your wild thing go for (insert park/facility name)!”  



Editorial Story Sample (approx.465 words)

Headline: America and (Name of Local Park and recreation area) Celebrates Park and Recreation Month by Getting Wild! 

Subhead: Planned activities including (Name of planned activity here) 

Text: America has celebrated July as the nation’s official Park and Recreation Month for more than 25 years and in 2009 the U.S. House of Representatives officially mandated July as “Parks and Recreation Month.” As the obesity epidemic continues to rage, programs like Park and Recreation Month and the First Lady’s “Let’s Move!” campaign are energizing an American population to adopt healthy lifestyle choices. 

The National Recreation and Park Association (NRPA), created Park and Recreation Month to specifically promote the many benefits of local parks and recreation and celebrate the value they bring to their community.  From programs to promote conservation and environmental sustainability, to educational programs that teach healthy habits to fun recreational activities, there’s something going on in (Fill in local park name here) this July. And on the “wild side”, there are (wild workouts and wellness events, wet and wild activities at community pools and fun ways to get wild about nature and the environment around you).  

 “This year’s Park and Recreation Month theme from NRPA is GET WILD and (agency name) is excited to get the whole community wild with a variety of fun and exciting initiatives throughout the whole month,” said (Name of agency leader). “We want our community to be healthy and active which is why Park and Recreation Month is such a great time – it gives everyone an opportunity to come out and experience the benefits of our (parks/facilities),” (Name of park administrator here) continued.  

Nationally NRPA is launching a Get Wild Geocaching Contest, several social media initiatives on Facebook, Twitter, Foursquare and Pinterest, and an online Get Wild pledge to support Park and Recreation Month.  More information is available at www.nrpa.org/july. 

This July during Park and Recreation Month, GET WILD at (Local agency name here). Learn about July's Park and Recreation Month exciting planned activities and more at (Fill-in local contact information here) or visit online at (Fill-in local park website URL here). 
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